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Bureau of Public Relations to permit no
specialized attention to the WAAC. There
was no central agency charged with secur-
ing and releasing the true record and
statistics of the Corps’ first year; news
stories on WAAC life were generally lim-
1ted to those which news media secured
and presented for clearance. The Bureau’s
Radio, Press, Pictorial, and Publications
Branches all handled WAAC news re-
leases separately and without co-ordina-
tion of policy.

General Marshall and others evidently
supposed that there existed some central
publicity group for the support of recruit-
1ng; as late as January of 1944 General
Marshall addressed a memorandum to the

“WAC Recruiting Section, Bureau of

Public Relations,”’although there was ac-
tually no such agency."’

1o make up for the lack of a publicity
campalgn from the Bureau of Public Rela-
tions, the Director attempted to bring
enough WAAC public relations personnel
into her own office to supply good material
to news media and guide them toward de-
sired policies. For this purpose, she was
allowed a small Office of Technical Infor-
mation (O'11), such as other administra-
tive services had, chiefly designed to check
releases for technical inaccuracies but not
to promote publicity. In the WAAC’s first
months the Director requested a larger al-
lotment for this office, on the grounds
that the WAAC must recruit personnel
and was the object of more “extraordinary
public interest” than other administrative
services. 1'he Services of Supply refused
this request on the grounds that men’s or-
ganizations, such as the Chemical War-
fare Service, did not have a larger allot-
ment.

Even had more personnel been allotted

1t, the WAAC OT1 was not allowed by the
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Bureau of Public Relations to handle pub-
licity. In April of 1943, the OT1 appealed
to the bureau for permission to contact ed-
1itors directly to get more accurate and
positive articles in magazines and journals,
since the ““personnel shortage” in the bu-
reau had apparently made it impossible
for that agency to achieve the desired re-
sults. In reply, the Bureau of Public Rela-
tions published a directive that all in-
quiries concerning the WAAC received by
WAAC Headquarters would be referred
to the Bureau of Public Relations, and
that 1nquiries received by the bureau
would be handled by it without reterence
to the WAAC except by telephone.

T'he extent to which the WAAC OT1
was allowed to influence the bureau’s de-
cisions was limited; in June, General
Surles reminded the Director by personal
letter that when his Review Branch asked
any OTl for comment, it desired only
views on security and accuracy, and not
opinions on method of presentation or
tone.'* Projects originated by the WAAC
were frowned upon; thus, when the Direc-
tor desired to use the WAAC Band on a
radio program, the bureau vetoed the idea
on the grounds that ““publicity is moving
along very well and the orderly procedure
of 1t should not be disturbed too often by
special appearances.” '°

Under this system, press comment on
the WAAC varied. Many newspapers
faithfully and favorably reported all that
was furnished them, although this was not
plentiful enough to build public knowl-
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